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Freshëns® Quality Brands Announces New Sustainability Initiative 
“It’s In Our Nature” Will Set New Industry Standards 

 
Atlanta, Ga. (August 2008) Ð Fresh‘ns Quality Brands views the protection of the 
environment as both a moral obligation and as a business imperative. Therefore, we didnÕt 
decide to be a participant in the ÒgreenÓ movement, we are striving to be a leader in it. And 
with the launch of our sustainability initiative, ItÕs In Our Nature, we believe we are well on 
our way. Besides incorporating eco-friendly practices into both our corporate and store 
atmospheres, we are also introducing the first ecotainerª Paper Cold Cup into the market  
and supporting our endeavors through the newly formed Fresh‘ns  Foundation.  
 
ÒWe are thrilled to finally reveal our sustainability initiative, ItÕs In Our Nature,Ó said 
Fresh‘ns Quality Brands President John Stern. This announcement has been years in the 
making. Our hope is not only to do good within our own company and within Fresh‘ns 
retail locations, but also to inspire others to play their own vital role. It will take all of us to 
preserve and protect the environment, and we are committed to doing our part.Ó 
 
Fresh‘ns believes that small decisions can create revolutionary changes. WeÕve spent the 
last several years developing innovative products, sourcing eco-friendly vendors and 
implementing best practice methods to become more environmentally responsible. WeÕre 
excited to launch ItÕs In Our Natureª, which will take larger strides in leaving a smaller 
footprint. We want to have a positive impact on both the foodservice industry and the 
consumers we serve.  
 
Making a difference one cup at a time, our introduction of the ecotainer Paper Cold Cup is 
the first large-scale retail launch of a fully renewable and fully compostable cold paper cup. 
Though ecotainer hot cups and food containers have been on the market for more than 
two years, Fresh‘ns is the first national retail brand to introduce the ecotainer Paper Cold 
Cup throughout its system. The company is championing the launch of the product with 
International Paper in an industry-leading position through the end of the year. The cups 
will debut this August in select Fresh‘ns stores and spread nationwide to all locations this 
fall.  
 



 

The ecotainer Paper Cold Cup, which will replace existing polystyrene foam cups, utilizes 
materials for the paper fiber and coating in the cup that are sourced from fully renewable 
resources. For example, the trees used to make the paper come from a fiber-sourced 
system that is independently certified to adhere to the Sustainable Forestry Initiative¨ 
(SFI) guidelines for management and harvesting. Additionally, the paperboard is coated 
with Polylactic Acid (PLA), derived from plant sugars. Standard paper cups are coated with 
a petrochemical based plastic, polyethylene, to make it liquid resistant. Further, the 
process used requires less energy and emits less greenhouse gas than the process to 
make polyethylene. The ecotainerª Paper Cold Cup is also certified by the Biodegradable 
Products Instituteª (BPI) to comply with requirements for compostability.  
 
Additionally, Fresh‘ns  has gone to great lengths in our corporate office and stores to 
reinforce our pledge to the planet. In fact, we expect nothing less than for our corporate 
family to lead the charge, walk the walk and talk the talk. There are many programs 
already in place, like the recycling of paper and office supplies, reducing our use of paper, 
and turning off unused lights, but there are numerous other initiatives that we are now 
putting in place. Two of those include building a composting station at our corporate office 
and adding a water-reclaiming unit for landscaping. Fresh‘ns  also plans to offer a 
company-funded incentive for carpooling. On business trips, we will plan direct and 
efficient roots and rent hybrid cars. These are just a few of the highlights we plan to 
execute from the top down. 
 
The building of our sustainability program will take root in our store design from the ground 
up. We are currently working with a custom fabricator to research eco-friendly substrates 
and adhesives. We are also building casework with Corian countertops which are 
composed of recycled and recyclable materials. Fresh‘ ns also uses Nevamar Laminates 
that are GREENGUARD certified, and features aluminum and plastic signs made from 
recyclable materials. We utilize LED energy-efficient lighting which is free of mercury found 
in neon lights and paint that meets all EPA standards for low emissions. And by 
incorporating CaesarStone, which is comprised of 93% natural quartz, one of natureÕs 
most abundant materials, the need for chemical sealers is eliminated. For the future, we 
have challenged our lighting supplier to find a fluorescent lamp recycling program to avoid 
landfill disposal. We will also print menus on biodegradable Styrene and provide uniforms 
out of organically grown cotton. There are also plans for the creation of a green Energy 
Zone store which will be LEED certified.  
 
The visual marketing and merchandising materials for all Fresh‘ns  Quality Brands are the 
signposts for our green initiative. We intend to make every effort to use environmentally 
safe materials such as having all menu options printed on biodegradable or recyclable 
materials. We will also print all future floor displays and standees on biodegradable 
foamcor and use biodegradable plastics for marketing pieces. All printing of brochures, 
sales sheets, folders and stationary will only be printed on FSC or FSI certified paper and 
using soy-based inks whenever possible.  
 
We have currently undertaken numerous environmental manufacturing and equipment 
practices, and are also challenging on our partners and vendors to do the same. Fresh‘ns 
is using recycled and recyclable containers as much as possible and recycling them in all 
possible instances. We have also taken measures to decrease packaging which cuts down 
waste on the front end. Some of the major equipment that our stores use contains recycled 
materials, biodegradable alternatives and eco-friendly options. In the future, we will install 
a water treatment facility that will discharge clean water into the city sewage system.  



 

 
Regarding international and domestic sourcing, we have always dedicated ourselves to 
purchasing products of the highest quality that benefit the consumer, the community and 
nature. We currently import our Brazilian A•a’ from Sambazon, an award -winning supply 
chain that benefits thousands of local families while protecting the Amazon rainforest 
through sustainable agriculture. Similarly, our bananas are provided by Chiquita, the only 
global banana company to have 100% of its owned banana farms in Latin America 
certified by the Rainforest Alliance. On the domestic front, we source our IQF strawberries 
primarily though a supply chain which provides a variety of environmental, financial, ethical 
and food safety benefits. The IQF blueberries are sourced solely though a supply chain 
that uses GIS information technology to monitor environmental factors to increase the 
efficiency and economy of production. And our raspberry supplier has a ÒgrowingÓ 
philosophy which understands that the health of the farm and the family is tied to the 
natural environment. 
 
The final step of Fresh‘ns  sustainability initiative is the creation of the Fresh‘ns 
Foundation, with one facet dedicated to preserving and protecting the environment. The 
Fresh‘ns Foundation is dedicated to inspiring a rewarding Journey for the lives we touch 
by advocating wellness of self, community and environment through purposeful programs, 
partnerships and endeavors. Operating as a 501c(3) charity, the Foundation is devoted to 
keeping people ÒFit for the Journey.Ó The first recipient of funds is the Captain Planet 
Foundation whose mission it is to fund and support hands-on, environmental projects for 
children and youths. 
 
About Freshëns 
There are over 1,200 Fresh‘ns Quality Brands locations nationwide found in colleges, 
universities, airports, sports arenas, hospitals and co-branded locations. Our commitment 
is to provide our customers purposeful nutrition. More than ever, consumers facing the 
stresses and time demands of everyday life actively seek foods that go beyond basic 
nutrition and contribute meaningfully to nourishment, wellness, and energy.  We make 
every effort to be a solution to that need. 
 
Our products include: THRIVE Yogurt, Javaboost frozen coffee, fresh blended smoothies, 
A•a’ energy, MET -Rx¨, nutrition bars and performance snacks. Fresh‘ns  smoothie menu 
is enriched with antioxidants, fresh fruits, invigorating vitamins and minerals, healthy 
Omegas and high-energy recipes. Customers can fortify their immune systems with our 
active Bifidusª Probiotics which are infused into our famous THRIVE Frozen Yogurt. 
Finally, the on-the-go crowd can choose from a wide variety of nourishing, great-tasting 
grab and go snacks headlined by our new Active Nutrition energy bars, snacks, probiotic 
and fruit parfaits, and Fresh‘ns new "Smoothies 2GO"!  
 
Fresh‘ns truly delivers Òfuel for the body & mind.Ó Committed to providing our customers 
with purposeful nutrition, we offer a wide array of frozen yogurt, smoothies and snacks to 
both satisfy taste and supply nutrition. Operating under three distinct brands, Fresh‘ns  

Yogurt, Energy Zone and Zia, we are an industry leader in our division. Fresh‘ns Quality 
Brands corporate office is located at 1750 The Exchange in Atlanta. We can be reached by 
phone at 800-633-4519 ext. 269. For more information, please visit www.freshens.com.  
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